
Our Commitment
Today represents 113 days since Amazing Life acquired the Orange curriculum. 
Over the last 113 days, we have heard from you, our partners, about what you’ve 
come to love about Orange and what you’d like to see changed.

Today, we’re putting our commitment in writing: We commit to empowering you to 
disciple the next generation by equipping kids and families with the world’s most 
impactful tools and resources.

Our Partnership
We respect the leadership of your church and your denomination. We also value 
the particular ways your community expresses their theology and practices 
faith. This is why Amazing will always leave room for your voice throughout the 
curriculum. That means we are as intentional about what we include as we are 
about what we choose not to include. This does not mean we don’t care about the 
particulars of theology and practice—like baptism, confirmation, spiritual gifts, 
etc. Rather, we are committed to support and champion the global Church, helping 
church leaders from various denominations work together as they seek to love and 
follow Jesus. We cover the framework, but you should lead the way for how faith 
formation will look in your unique ministry context.

Our Commitments to You
	� We commit to uphold Orange’s nine theological insights and statement of faith.

	� We commit to world-class excellence in creative expression—especially 
through design and video.

	� We commit to represent the communities we serve through on-screen talent 
and the perspectives of our contributing writers.

	� We commit to increase biblical depth in our content through additional biblical 
references, tying the Bottom Line closer to the corresponding Bible story and to 
ensuring virtues represent a response to something God has done in our hearts.

	� We commit to take no specific social or denominational positions, providing you 
the space to adapt the curriculum to serve your local communities.

Your Commitment to Us
We ask that you commit to hold us accountable to these high standards we’ve 
set. We ask that you partner with us, working hand-in-hand to empower kids and 
families through resources shaped by your invaluable insights.

Chris Heaslip  CEO OF AMAZING LIFE


